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Forward-Looking Statements and Financial Measures
This presentation contains forward-looking statements within the meaning of Section 27A of the Securities Act of 1933, as amended, and Section 21E of the Securities Exchange Act of 1934, as
amended. Forward-looking statements give our expectations or forecasts of future events and can generally be identified by the use of words such as “believe,” “expect,” “anticipate,” “estimate,”
“intend,” “project,” “plan,” “likely,” “may,” “should” or other words or phrases of similar import. Similarly, statements that describe our business strategy, outlook, objectives, plans, intentions or goals
also are forward-looking statements. Examples of forward-looking statements include, but are not limited to, statements we make regarding, and the guidance we give with respect to, our
anticipated operating or financial results and future economic conditions, including, but not limited to, changes in geopolitical conditions, fluctuation in currency exchange rates, market conditions
and COVID-19 impacts related to reduction in demand from clients, supply chain disruption with respect to our rewards, disruptions in the airline or travel industries and labor shortages due to
quarantine.
We believe that our expectations are based on reasonable assumptions. Forward-looking statements, however, are subject to a number of risks and uncertainties that could cause actual results to
differ materially from the projections, anticipated results or other expectations expressed in this release, and no assurances can be given that our expectations will prove to have been correct.
These risks and uncertainties include, but are not limited to, factors set forth in the Risk Factors section of both (1) our Form 10-K for the most recently ended fiscal year and (2) any updates in Item
1A, or elsewhere, in our Quarterly Reports on Form 10-Q filed for periods subsequent to such Form 10-K or any updates thereto. Our forward-looking statements speak only as of the date made,
and we undertake no obligation, other than as required by applicable law, to update or revise any forward-looking statements, whether as a result of new information, subsequent events, anticipated
or unanticipated circumstances or otherwise.

In addition to the results presented in accordance with generally accepted accounting principles, or GAAP, we may present financial measures that are non-GAAP measures, such as adjusted
EBITDA, adjusted EBITDA margin and free cash flow. Adjusted EBITDA eliminates the non-cash depreciation of tangible assets and amortization of intangible assets, including certain intangible
assets that were recognized in business combinations, and the non-cash effect of stock compensation expense. Adjusted EBITDA also eliminates the effect of gains on the sale of a business,
goodwill impairment, strategic transaction costs and restructuring and other charges. Adjusted EBITDA margin represents adjusted EBITDA divided by revenue. Free cash flow represents cash flow
from operations less capital expenditures. Free cash flow is a liquidity measure used by management to evaluate the amount of cash available for debt repayment, acquisition opportunities, and
other corporate purposes. No reconciliation is provided with respect to forward looking annual guidance as we cannot reliably predict all necessary components or their impact to reconcile these
non-GAAP measures without unreasonable effort. The events necessitating a non-GAAP adjustment are inherently unpredictable and may have a material impact on our future results.
Reconciliations to the most directly comparable GAAP financial measures are available in our earnings press release, which is posted in the Press Releases section on our website
(www.loyaltyventures.com).
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Global Business With Unparalleled Scale

~10MM

1,000+

300+

Collector
Accounts

Reward Options

Partners /
Brands

Canada’s Most Recognized Loyalty Program

185+

140+

40+

Campaigns(1)

Retailers(1)

Countries(1)

Premier Global Provider of Campaign-Based Loyalty Solutions

Notes:
1. FY 2021
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AIR MILES® Reward Program – We Generate Both Immediate
Sales Lift & Long-Term Customer Loyalty
Generate loyalty - retaining the most
valuable customers can impact sales up
to 20x more than acquiring new ones

Using the AIR MILES currency drives
immediate shopping engagement and
sales lift

$

Each scan of the AIR MILES card
helps us increasingly understand
each customer’s preferences

$$$

We then apply our analytical expertise
to develop personalized experiences
for our Sponsors’ customers
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Canada’s Most Recognized Loyalty Program

APPROXIMATELY
10 MILLION AIR MILES
COLLECTOR ACCOUNTS

AIR MILES CARDS
ARE SWIPED OVER
1,000 TIMES A MINUTE

A REWARD IS
REDEEMED EVERY
2 SECONDS OF THE DAY

300+ LEADING CANADIAN PARTNERS AND BRANDS
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Our 1st Party Data is Our Advantage
Data
Sources
CREDIT CARD
TXNs

CRM

•

•

•

Extensive & unique
Canadian shopping data
due to large consumer
reach and 30-year history
Investments in technology
and data talent have
enabled us to thoroughly
understand the Canadian
consumer

SKU-LEVEL
TXNs

COLLECTOR
RESEARCH

OFFERS &
CAMPAIGN

REDEMPTION
COLLECTOR
EARN

SOCIAL

MOBILE

WEB

GIS
3rd
PARTY

Collector participation is
opt-in
AIR MILES Customer Profile
Holistic Collector View

23,000 Attributes

Machine Learning Integrated
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BrandLoyalty: Changing Shopper Behavior On A Mass Scale Through
Campaign-Based Loyalty Solutions
Optimizing Client KPIs to Deliver Maximum Impact

Mechanics
Performance
& Risk

Shoppers

Delivery

Retailer

Rewards

Campaign

Market

Strategy

Solution

Tools &
Platforms

Execution

Loyalty Journey of the Retailer
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BrandLoyalty – Markets & Recent Developments
2021 Revenue by Geography

7%

Recent Developments

•

Renewed relationship with Disney in key
regions, enabling BrandLoyalty to offer loyalty
promotions including The Walt Disney Company
franchises to our retail clients

•

COVID-19 continued to impact ports, airports
and rail terminals in key sourcing regions,
causing deferrals of campaign-based programs
into 2022

•

Increased local sourcing, adjusted logistic
routes and pre-booked capacity on ocean
containers

18%

75%

Americas

•
•

EMEA

APAC

EMEA market continues to be strong, although we have paused operations in Russia
Americas and APAC expected to contribute to future growth
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Strategic Investments in 2022

$18MM
Baseline CapEx

1

Engaging Consumers

2

Digital Innovation

3

Data & Analytics
Capabilities

$20-25MM
Additional CapEx investment and

$20-25MM
incremental P&L(1) investment in
2022 to accelerate growth, focused
on three key areas

Notes:
1. Investment will be realized through both cost of redemptions (impacting net revenue) and operating expenses
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2022 Strategic Investments – Engaging Consumers

Accelerate investment to improve time
to reward and the overall Collector
experience, including merchandise
attainability and value, travel platform
ease of use and enhancement of Tier
benefits

Deploy new Real-Time Issuance
capabilities across the coalition, so
Collectors can see their updated
balance immediately following checkout

Leveraging the power of Disney
franchises to improve engagement
between clients and shoppers

Introduced sustainability initiatives
focused on carbon offsetting solutions,
including the ability to convert voluntary
carbon credits to a tradable environmental
micro-currency
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2022 Strategic Investments – Digital Innovation
Expand digital reach,
optimize Collector value
and improve overall
Collector experience

Capitalize on Canadians’
return to travel with
enhanced flight and car
value and experience,
including both redemption
and credit card purchase

Deploy automated CRM
platform and
personalization to more
sponsors

Increasing monthly active
users and time spent on
retailers’ digital platforms
through solutions that
increase engagement
and give consumers the
ability to win prizes

Launched Club Leaf, a
suite of carbon offsetting
solutions including a
B2C app and various B2B
carbon foot printing and
compensation services

Design e-commerce
loyalty campaigns that
build online ordering
habits and grow share of
wallet
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2022 Strategic Investments – Data & Analytics Capabilities
Leverage first party data
across a wide range of
retailers to better
understand customer
preferences, and deliver
personalized content
and offers

Cloud-based Reporting &
Analytics suite accessible
via Airmiles.AI with quick
access to data and
insights, enabling better
business decisions

Machine-learning data solutions
to evaluate marketing and
campaign performance, and
target customers with 1:1
product offers and
recommendations

Predicting and
measuring shopper
uplift down to the
segment of one

Supporting data sharing
for more targeted and
impactful campaigns

Using personalized
communication to activate
shoppers with our campaigns
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Financial Overview
Financial Breakdown (FY 2021)
Revenue by Business

Revenue
$MM

1,033
BrandLoyalty
61%

Includes impact of COVID

81 (1)
AIR
MILES
39%

765
2

(1)

952
Adj. EBITDA By Business

763

735

2020A

2021A

AIR
MILES
82%
2019A

AIR MILES & BrandLoyalty
BrandLoyalty
18%

Notes:
1. Precima revenue of $81MM in 2019A and $2MM in 2020A
2. Includes Precima Adj. EBITDA of $1MM in both 2019A and 2020A
3. Margin excluding Precima of 24% in 2019A and 23% in 2020A

Precima

Adj. EBITDA (2)

$232

$173

$166

Margin % (3)

22%

23%

23%
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2022 Consolidated Outlook
Revenue(1)

Key Commentary

$MM

~775 – 800

735

2021A

Outlook based on expectations for a post-COVID recovery

2022E

Adj. EBITDA and CapEx investments for Collector value
Adj. EBITDA(1)

proposition enhancement

$MM

166

~150 – 158

More contracted revenue today vs year ago, but higher
costs due to advance block purchases of shipping availability and
use of different manufacturing sites/modalities

2021A

2022E

Notes:
1. 2022E not updated for paused operations in Russia; on March 14, 2022, Loyalty Ventures announced it would pause its business in Russia
but will honor its commitments to current programs with Russian grocery chains. For full year 2022, the company projects that this decision
will result in lost revenues of approximately $16MM
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Key Takeaways
Clarity & Focus
• Spin complete, now a standalone public company included in the S&P SmallCap 600

Resilient Performance
• AIR MILES Reward Program delivered solid performance and increased both Revenue and
Adj. EBITDA, as well as sequential growth in miles issued across 2021
• BrandLoyalty navigated supply chain disruptions throughout 2021 and established alternatives
for 2022

Investment Strategy in 2022 to Drive Long-Term Growth
• Improve consumer experience
• Accelerate digital innovation
• Enhance data and analytics capabilities for retailers and sponsors at both AIR MILES Reward
Program and BrandLoyalty
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Q&A

