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Introduction and Overview

Introduction
Loyalty Ventures Inc. is a new company that benefits from a legacy of sustainability initiatives,
inspired and guided by an ambitious vision and driven by the power of partnerships—with our
retail clients and their customers, our employees and our investors.
Our spinoff and inaugural listing on the Nasdaq Global Select
Market in November 2021 positioned Loyalty Ventures as a
leading provider of tech-enabled, data-driven consumer loyalty
solutions. Providing more than 155 million short-term rewards
worldwide in 2021 through our well-known brands including the
Canadian AIR MILES® Reward Program and Netherlands-based
BrandLoyalty, Loyalty Ventures is focused on establishing
a comprehensive global loyalty platform. We provide robust
business solutions for our partners while advancing our shared
sustainability goals.
Our vision incorporates our dedication to sustainability.
The synergies between our AIR MILES Reward Program and
BrandLoyalty reporting segments are highlighted by similar
track records for direct engagement with stakeholders.
Their unique strengths and legacy programs provide the
solid foundation on which we will further develop Loyalty
Ventures’ comprehensive sustainability governance structure
and strategy.
Our brand segments, supported by their partner Club Leaf
and subsidiary IceMobile, serve their communities as leaders
in coalition and campaign-based loyalty programs. AIR MILES
Reward Program provides its collectors opportunities to earn
AIR MILES Reward Miles at more than 300 leading Canadian,
global and online brands. BrandLoyalty helps high-frequency
retailers and brand partners provide more than 155 million
short-term rewards annually across Europe, Asia Pacific and
the Americas. By forging a loyal customer base between loyalty
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program participants and retailers, both segments, under the
Loyalty Ventures banner, are creating a connection that goes
beyond simple consumerism.
By uniting brand loyalty and consumer activism, Loyalty
Ventures establishes a connection between loyalty program
participants and retailers encompassing programs, services
and business practices that create a virtuous circle. Loyalty
Ventures’ focus on creating and increasing customer loyalty
forms the unifying link between our segments that offer
solutions centred on helping partners achieve their strategic
and financial goals. This unifying link creates opportunities
to make a meaningful impact and enhances our capacity
to work toward—and achieve—our shared corporate
sustainability goals.

Providing

155 million+
short-term rewards worldwide
in 2021

In 2021, BrandLoyalty acquired a majority
stake in Club Leaf. Club Leaf is a profit-forpurpose sustainability solutions developer
providing creative solutions for consumers
and corporates to calculate their carbon
emissions, find ways to reduce them, and offset
the remaining emissions through high-quality,
certified carbon offset projects. The Club
Leaf platform makes carbon credits uniquely
available at an individual level. For more
information, see page 19.

About This Report
Our 2021 Sustainability Report provides
details on our governance, management
approach, plans and performance for all of our
operations and activities for the fiscal year
ending December 31, 2021 (unless otherwise
specified). All financial values are in US dollars
and performance data pertain to our global
operations, unless specified. Select content
and data in this report align with metrics
from the Sustainable Accounting Standards
Board (SASB) E-Commerce and Advertising &
Marketing standards.

Introduction and Overview

Letter from the CEO
I am pleased to introduce our first Environmental, Social and Governance (ESG) report for
Loyalty Ventures Inc. The outset of our journey as an independent, publicly traded company
coincides with a time of increased focus on corporate responsibility in addressing ESG risks.
While a nascent corporation, we have the advantage of building from a strong ESG foundation
set by our two established brand segments, the AIR MILES® Reward Program and BrandLoyalty.
Our Board of Directors has championed a multi-stage ESG work plan to assess, align, measure,
define and deliver on our commitment to inclusive and sustainable workplaces, communities
and economies reflective of our global footprint.
Loyalty Ventures’ solutions enhance our global clients and
consumer-facing partners’ efforts to achieve their strategic
and financial objectives by fostering customer loyalty across
multiple touch points, ranging from in-store, to digital, to mobile
and emerging technologies. These relationships offer the unique
opportunity to shape the shopping and loyalty experiences
for millions of customers and enable us to make a positive
difference through socially and environmentally responsible
practices and engagement opportunities.
In this report, we will highlight certain sustainability-focused
initiatives like our newly launched Green Ray line of carbonneutral products and Club Leaf, an app that allows individuals
to measure, understand and take action to reduce their carbon
footprint. We will also spotlight our established community and
shopper engagement programs, such as allowing collectors
to donate AIR MILES Reward Miles to charities, and profile
the programs we champion to make Loyalty Ventures both a
meaningful and rewarding place to work.

As we look towards the future, our focus is on creating value
for all Loyalty Ventures’ stakeholders, extending beyond the
financial bottom line to encompass the triple bottom line.
We are excited to advance our sustainability journey, with
a commitment to undertake a materiality assessment from
which to develop a Loyalty Ventures strategy that builds on
the strengths in our existing ESG efforts. With ESG as a core
component of our strategy, benefits will accrue to our business,
our employees, our clients and partners and their customers,
as well as the communities where we all interact, positioning
each of these stakeholders, Loyalty Ventures and our global
community for a more sustainable future.
Charles Horn

“It is not a paradox to run a successful
business and still care for our planet.
The two can co-exist in the right culture
and that culture comes from the top.”
– Charles Horn,
CEO and President, Loyalty Ventures Inc.
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Introduction and Overview

2021 ESG
Highlights
Sustainability—whether it refers to the
ability to maintain growth, avoid depletion
of natural resources or otherwise minimize
our impact on our planet—benefits us
all, from our investors to our employees,
clients, consumers, reward suppliers and the
communities where we live and work.
These stakeholders look to Loyalty Ventures to design and
implement long-term, sustainable policies that support growth
while simultaneously addressing the environmental and social
impacts of our company. With ESG already embedded in our
performance goals for 2022 by the Compensation Committee
of our Board of Directors, the Corporate Governance and
Nominating Committee of our Board of Directors will oversee
and work with management to assess and build on the
strengths of our AIR MILES Reward Program and BrandLoyalty
sustainability platforms, leveraging those strengths to
develop a broader and more cohesive corporate strategy
for Loyalty Ventures during 2022.

Legend:
AIR MILES Reward Program
BrandLoyalty
Combined
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Product Stewardship

400,000 kg of plastic waste
recycled in new products
Developed new “Green Ray” brand to
produce CO2-neutral reward products

Going Green

Accountability to
Our Employees

Launched an eco-friendly rewards
category for AIR MILES Reward Program
collectors online

“Club Leaf” platform allowed individual
consumers to offset CO2 emissions

Toronto HQ maintained LEED Platinum
certification

40% reduction in commuting with
introduction of Smart Working Policy

2021 Canada’s Greenest Employer
(12-time recipient)

All offices powered by
100% renewable energy

Employee group, The Sustainables,
dedicated to educating and engaging
employees

>21,000 hours of training
provided to all employees

Trained all senior leaders
on inclusive leadership

Launched new Career Level
Frameworks for each line of business

Launched new diversity, equity
and inclusion fundamentals and
Truth and Reconciliation training
for all employees

Established a balanced
pay structure

Introduction and Overview

Community
Outreach

BrandCharity, in its 18th
year, continued its support
for communities through
volunteerism and donations
Provided $100K CAD in annual
grants through our Youth
Empowerment Grant Program

Excellence in
Business Practices

Adopted supplier code
of conduct

Became a member of Canadian
Business for Social Responsibility

Joined the UN
Global Compact

Received four individual and
six team awards at the GTACC
Virtual Customer Service
Excellence Awards

First sustainability
report issued

Ethical Decision-Making

Launched capability for
collectors to donate miles to
charity; over 14 million AIR MILES
Reward Miles donated in support
of charities since launch

Established an Ethics Helpline
Developed initial corporate
governance documents

Review of pay by employee
identity (gender, sexual
orientation), in a voluntary
survey, revealed zero pay gap
Legend:
AIR MILES Reward Program
BrandLoyalty
Combined
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Our Approach
Loyalty Ventures governs and guides the
sustainability strategy and planning across
the organization, which is delivered primarily
through the shared stewardship of our two
segments: the AIR MILES Reward Program
and BrandLoyalty.
Although they are distinct segments, the AIR MILES Reward
Program and BrandLoyalty both manage environmental,
social and governance (ESG) issues for various partners
and collaborate closely as Loyalty Ventures’ corporate
strategies develop.
We are working to build a global presence that leverages the
progress and commitments of our segments, which will move
us towards a unified approach. In the coming years, we will
continue this journey with our partners to deliver meaningful
social and environmental impacts for generations to come.
To formulate how Loyalty Ventures can most effectively deliver
sustainability for its stakeholders, we will conduct a materiality
assessment in 2022 to identify our ESG priorities and develop
a roadmap to align our corporate strategies. The results of
the assessment will validate which topics matter most to
our stakeholders, where we can make meaningful impacts
and how we incorporate comprehensive measurement and
reporting going forward.
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Engagement
Loyalty Ventures engages with a diverse
group of stakeholders—including our partners,
customers, clients and investors—which helps
us assess our priorities and influences both
our strategy and everyday practices. Their
feedback is key to navigating our future and
focusing on our sustainability efforts as a
single entity.
We are committed to engaging with our
stakeholders to help us identify, prioritize and
validate the sustainability topics that are most
relevant to our business and our stakeholders.

Introduction and Overview

Our Focus Areas
At Loyalty Ventures, we have a responsibility to operate sustainably and make a positive contribution to society. We are committed to
understanding the environmental, social and economic challenges that our communities face and the role our business can play in addressing
these complex, interconnected opportunities for improvement.
As a new corporate entity, we are enabling our segments to address these challenges by further incorporating sustainability goals into our
broader strategy and corporate structure.
Building on the work started by our segments, we are structuring this report around the following six sustainability focus areas.

8

Excellence in Business Practices

Accountability to Our Employees

Product Stewardship

A commitment to local and global best practice
initiatives that align with established regulatory,
ethical and supplier and vendor codes of conduct, and
involve worldwide agencies dedicated to sustainability

Demonstrating accountability to our employees
through programs that attract, retain and develop
talent in a safe as well as diverse, equitable and
inclusive environment

Establishing programs, products and policies
that ensure a continuous contribution is made to
safeguarding the environment

Ethical Decision-Making

Community Outreach

Going Green

Ensuring our corporate culture within all areas of the
company supports inclusiveness and aligns with our
Code of Ethics

A commitment to develop meaningful charity
relationships, partnerships that drive social impact,
community granting programs and volunteer efforts
that foster a socially conscious workforce

Developing environmentally friendly policies that
reduce the corporate carbon footprint in tandem
with eco-friendly reward programs

2021 Sustainability Report

Ethics and
Governance
“We’re committed to managing
our business responsibly and
making a positive difference in the
lives of our partners’ consumers,
to deliver sustainable value to
all stakeholders.”
– Cynthia Hageman,
EVP, General Counsel
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Ethics and Governance

Excellence in Business Practices
Loyalty Ventures is committed to establishing business initiatives that align with our ethics,
supplier and vendor codes of conduct, and best practices outlined by global agencies
dedicated to sustainability.
We take pride in our work ethic, which showcases loyalty to our
partners, investors and communities. Our services are marketed
with honesty, integrity and full transparency—to do not only
what’s right for the environment and society, but to deliver
beyond expectations and regulations.
Each of our segments has made commitments to creating
better and more sustainable futures. BrandLoyalty is developing
programs that meet the needs of all its communities; it has
done so by joining the United Nations (UN) Global Compact,
which aligns operations and strategies with 10 universally
accepted principles in the areas of human rights, labour,
environment and anti-corruption. AIR MILES Reward Program
has joined Canadian Business for Social Responsibility (CBSR),
an organization committed to helping member organizations
achieve a sustainable, prosperous and socially just future within
a generation. Under the UN Global Compact and together with
fellow CBSR members, we’re accelerating the transition to a
better future for all.
Measuring Supplier Diversity Spending for Our AIR MILES
Reward Program Segment, in Partnership with Our Clients
• Supplier diversity is a procurement practice that has been on
the rise in Canada and the US.
• In 2021, in partnership with a client, AIR MILES Reward
Program reported on its spending with vendors who represent
equity-deserving groups (e.g., small businesses, minorityowned businesses, and woman-owned businesses).
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Cybersecurity
As an organization that operates within the
tech space, cybersecurity is important in
managing our daily business practices. We
leverage the use of virtual private network (VPN)
connections, have various defences in place to
prevent external sources from accessing our
systems and conduct regular training with our
employees on cyber vulnerabilities and attacks.
At Loyalty Ventures, we also utilize the expertise
of external resources to continually test our
environments to ensure security. In 2021, we
detected no data breaches.

Ethics and Governance

Ethical Decision-Making
Loyalty Ventures’ commitment to ethical business practices is guided by our
Code of Ethics, which guides our actions toward our many stakeholders, including
clients, partners and their customers, communities and employees. This commitment
can be seen in how we engage, work with and communicate to all stakeholders.
Additional guidance for employees, executives and Board
members includes our Corporate Governance Guidelines,
Code of Ethics for Board Members, and Code of Ethics for
Senior Financial Officers. We also leverage already-established
practices at the segment level that demonstrate our core
values to partners and to current and potential employees.

Loyalty Ventures follows
all anti-corruption laws in
the countries in which we
conduct business.

We are a global company with zero tolerance for bribery and
corruption. Our Code of Ethics specifically forbids giving
bribes to government officials, customers or suppliers. Similarly,
accepting anything of value, directly or indirectly, that is given
with the intent to obtain or retain services is prohibited.
Loyalty Ventures’ employees and stakeholders are expected
to act in accordance with our Code of Ethics, which
includes reporting any illegal or unethical behaviour. Each
year employees must reaffirm their commitment to our
Code of Ethics by completing mandatory online training.
Additionally, Loyalty Ventures stakeholders are encouraged
to make use of the Ethics Helpline to report concerns.
Established in November 2021, Loyalty Ventures Ethics
Helpline is operated by an independent third-party company.
The reports are confidential and can be made any time of
day, seven days a week at +1-844-951-5234 or online at
www.loyaltyventures.ethicspoint.com.
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Zero

tolerance for bribery
and corruption

Social
Responsibility
“Loyalty Ventures focuses on
purpose-driven work, creating
space for everyone, using skills for
good and building sustainability
into our business.”
– Shawn Stewart,
President, AIR MILES Reward Program

12

2021 Sustainability Report

Social Responsibility

Accountability to Our Employees
Loyalty Ventures is building a diverse, equitable and inclusive workplace that not only
strengthens our culture, but also shows our investors, communities, partners and their clients
our dedication to equality in the workplace. We recognize the changing needs of our people
and are committed to fostering equitable growth in our organization. We will do so by creating
a safe, diverse, equitable and inclusive environment in which all our employees can thrive.
Throughout our business, diversity, equity and inclusion (DEI)
considerations will help us attract and retain talent, and
encourage our employees to grow and develop their careers with
Loyalty Ventures’ full support. Loyalty Ventures is continuously
working to identify and develop talent as a key component of
operating a successful business that features a vibrant culture.

> 21,000

hours of employee training

89%

of employees believe
Loyalty Ventures is an
inclusive employer
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56%

of Loyalty Ventures
employees are female

50%

of Loyalty Ventures
leadership is female

Fair and Equitable Compensation
In 2021, we launched new career-level frameworks for each
segment that focus on creating more growth opportunities for
our people.
The frameworks support transparency by articulating
requirements for various levels and roles. The frameworks
differentiate the skills and experiences needed for specific roles
and levels, so that employees may develop new pathways and
grow their careers internally. The frameworks were developed
with consultants and are informed by extensive analysis of
market-leading practices.
To further build on our culture of equitable compensation,
BrandLoyalty established and launched a new reward strategy
to deliver more equitable pay. Employees are offered a
competitive and fair remuneration package, and to make
assessments, we benchmark data to get a clear understanding
of the practices in all the markets we are present.
Similarly, AIR MILES Reward Program leveraged its DEI survey
to use intersectional demographic data and assess any
inequities in pay. The survey revealed no differences in pay
among any employee identities at AIR MILES Reward Program.
A Modern Diversity, Equity and Inclusion Strategy
AIR MILES Reward Program undertook an extensive process
to engage with employees and co-create a goal-driven DEI
strategy that will position it well for attracting and retaining
talent in the future.

External consultants designed and conducted an extensive
survey to assess how people representing various identities
experience working at AIR MILES Reward Program. A crossfunctional and representative committee of employees then
used the survey results in 12 hours of facilitated sessions to
develop an organizational DEI strategy.
The DEI strategy was presented and all employees were invited
to attend one of three feedback sessions. The end result is a
comprehensive DEI strategy that addresses our workforce,
culture and product inclusion.
At BrandLoyalty we have employees representing 42 different
nationalities, and we have developed specific content to
encourage dialogue and engagement on DEI. Two interactive
lectures facilitated by external experts were organized on
the topics of unconscious bias and allyship. Subsequently, a
comprehensive DEI learning curriculum was disseminated to all
employees, consisting of seven online courses and four articles.
Fostering Inclusive Leadership
It is well established that teams who embrace diversity and the
presence of difference achieve better results. However, diversity
doesn’t mean anything if we haven’t equipped our leaders to
lead in an inclusive way, where everyone’s voice is heard.
At Loyalty Ventures, we are serious about equipping our
teams with the skills needed to lead, and to hold our leaders
accountable. Inclusive leadership is a key metric on our
organization-wide scorecard that determines bonus payout.
Leaders must achieve a minimum of 84% on inclusive
leadership to be successful. In our first year, we built on our
strong culture of inclusion with senior leadership training and
monthly leadership toolkit emails, and ultimately achieved a
score of 89%.

Social Responsibility

Community Outreach
Loyalty Ventures’ segments have established effective and
impactful community support programs. Creating opportunities
for our stakeholders to engage in socially minded programs that
meaningfully contribute to our communities is an integral part
of our commitment to making change happen together.
Our community investment strategy, for both segments, focuses on developing
meaningful charity relationships, partnerships that drive social impact, community
granting programs and volunteer efforts that foster a socially conscious workforce.
With full support from Loyalty Ventures to deliver on these initiatives, our segments
continue to drive positive impact both locally and globally.

$850,000+

donated (across Loyalty Ventures,
including AIR MILES Reward Program,
BrandLoyalty and collectors)

1 million

AIR MILES Reward Miles donated in 2021 to
Food Banks Canada on GivingTuesday1

1

GivingTuesday is an annual event that occurs the Tuesday after Black Friday,
when people are encouraged to kickstart the season of giving and give back
to their communities.
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Some of our charitable partnerships:

Social Responsibility

AIR MILES Reward Program Impact –
Youth Empowerment Grant
At AIR MILES Reward Program, the Youth Empowerment Grant
allows a group of employees to direct 10 grants of $10,000
CAD each to charities across Canada. This initiative, along
with the priority areas of our DEI strategy, drives a part of
AIR MILES Reward Program’s corporate giving strategy. Each
year, AIR MILES partners with a diverse set of charities across
Canada that are making a difference in four areas of youth
empowerment: basic needs, education, employment and
leader development. Over the last five years, AIR MILES Reward
Program has directed more than $3.8 million CAD to charity
through this program.

Leveraging Business Talents for Good
At AIR MILES Reward Program, skills-based volunteering was
built into the Elevate leadership program. This program is a
seven-month leadership self-development program geared
towards permanent employees who would like to develop
their skill set in their current role and/or work toward a lateral
movement in the company. In addition to building leadership
skills at work, employees are able to connect with charities in
Canada to use those skills in new environments and work on
projects to help build capacity. Over the seven-month
program, 16 employees provided 192 hours of pro bono work

for three charities (Horizons for Youth, Frontlines and Second
Harvest), resulting in increased fundraising for charities,
improved business cases and new marketing campaigns.

In 2021, 477 employees gave back

995+ hours

virtually through volunteer paid time
off and put their Miles in Action.

BrandCharity – 18 Years Strong
BrandCharity is an independent organization initiated by
BrandLoyalty employees that has been giving back to
communities for the last 18 years. It consists of a group of
colleagues from around the world who are unified by one
common goal: to make the world a better place by directing
fundraising dollars to the causes important to them. With
18 offices worldwide, in 2021 BrandCharity volunteered in
support of 16 different charity organizations across the globe.

Empowering a Socially Conscious Workforce – Miles in Action
At AIR MILES Reward Program, the signature volunteer program, Miles in Action, was redesigned in 2021 to be more inclusive
of all the ways in which employees give back. Miles in Action empowers employees to re‑imagine and customize how they give
back in their community, through the following opportunities:

BrandCharity aims to improve the living conditions of our local
communities through employee-led initiatives linked to at
least one of five social responsibility goals: zero hunger, good
health and well-being, quality education, equal rights and a
sustainable world.
In 2021, BrandLoyalty employees engaged in fundraising
initiatives, including organizing weekly charity dinners in local
community centres to provide free meals and promote social
inclusion in local communities.

Volunteer opportunities
• Corporate volunteering

Community support
• Lunch and learns

• Paid day off for
volunteering

• Leadership opportunities

• Dollars for Doers
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• Youth Empowerment
Grant committee

Quick impacts
• Donating AIR MILES
Reward Miles through
AirMiles.ca/donate
• Corporate donationmatching

Putting skills to use
• Skills-based volunteering
• Business resource group

Environmental
Footprint
“We are building a better tomorrow
through the power of partnerships
and our programs’ sustainability
strategies.”
– Claudia Mennen,
CEO, BrandLoyalty
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Environmental Footprint

Product Stewardship
Our desire to provide programs, products and policies
that safeguard the environment is part of operating as a
responsible business.
Each segment has unique programs tailored to its partners and collectors to make the
greatest impact in their respective regions. At the same time, we recognize stakeholders
want choices and the ability to make informed decisions regarding their own footprint
and impact. In response, both segments are moving towards integrating sustainable
(e.g., carbon-neutral) products and packaging. Providing sustainable reward options
gives collectors the confidence to make those decisions.
Some results:
• A total of 400,000 kg of plastic waste was recycled into new
products at BrandLoyalty, thanks to the success of Fixees
campaigns—an innovative instant loyalty reward made from
recycled PET material.
• Launched two Green Ray product lines offering carbonneutral reward products.
• Through our Smart packaging program we have achieved a
7% gross weight reduction, and reduced use of plastic from
2.6% to 0.7% from 2020 to 2021.

Since 2020, BrandLoyalty has been investing in delivering on six strong targets to reduce its overall
footprint and deliver positive impact:

• Increased the amount of locally sourced goods: In 2021, 60%
of products sold were produced in the regions in which they
were sold (compared to 41% in 2020).

400,000 kg

of plastic waste was recycled into
new products at BrandLoyalty
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Sustainable

Closer-to-market

100%

Circularity

solutions

sourcing

reduction of virgin
plastic in instant
rewards

for waste and
returns

Flight reduction
of 50%; commuting
reduction of 25%

Smart packaging
solutions for all our
products

Environmental Footprint

Designing the Products of Tomorrow: Green Ray
At BrandLoyalty, a comprehensive carbon accounting project,
aligned with the Greenhouse Gas Protocol, is taking place each year
to identify hot spots and track improvements.
By far, the largest contribution to emissions comes from the
purchased goods and services of our loyalty campaigns. Because
of this, we prioritize more sustainable design for those product
categories that have large carbon footprints. One example is
Green Ray, a new carbon-neutral brand launched in 2021. The
brand produces sustainable, long-lasting homeware as a reward
option to customers. Founded on strong principles like circular
design, durability, transparency, local sourcing and smart packaging,
Green Ray’s promise is to rethink how products are made, with the
aim of minimizing the related footprint. Remaining emissions are
offset by Green Ray, ultimately making this a carbon-neutral product.
Green Ray products will be available to customers beginning in 2022.
Rewards for Good
In 2020, AIR MILES Reward Program launched a program that gives
collectors the opportunity to redeem AIR MILES Reward Miles for
a series of eco-friendly products. This category aims to provide
collectors with an ever-changing variety of eco-friendly options, as
part of our commitment to empower collectors to make choices that
foster social and environmental change.

Paper Stewardship
AIR MILES Reward Program is an industry steward in Canada and is responsible for products and packaging materials
that end up in curbside recycling programs (otherwise known as “blue boxes”) as a result of our operations. Stewards
share with municipal governments the responsibility for the blue box program and the associated fees help fund the
costs of collecting, transporting, recycling and safely disposing of waste. Although Canadians redeemed AIR MILES
Reward Miles for more products in 2021 than in previous years, AIR MILES Reward Program was able to reduce the volume
of packing materials by engaging with our distribution partner to make supply chain improvements.

18

2021 Sustainability Report

Environmental Footprint

Going Green
Loyalty Ventures is committed to advancing practices that reduce our operational carbon footprint and developing environmentally
responsible policies. From sourcing renewable energy and working in Leadership in Energy and Environmental Design (LEED)-certified
offices, to reducing the impact of our production and distribution facilities, our segments have taken the necessary steps to become
forward-thinking and environmentally conscious companies.
Carbon Platform of the Future

Engaging Employees in Sustainability

BrandLoyalty acquired a majority stake in the profit-for-purpose
organization, Club Leaf. Club Leaf developed a points-based
solution that converts otherwise indivisible, unique voluntary
carbon credits to tradeable points. The platform creates the
opportunity to use a points-based loyalty mechanism to support
certified climate action projects and deliver climate-positive
consumer campaigns. It also enables the exchange of reward
currencies into carbon credits and the micro-funding of carbon
credit projects at an individual level.

Both segments engage their employees in environmental
initiatives. At BrandLoyalty, corporate and social responsibility
activities are overseen by a group of employees comprising
the Impact Task Force. The Impact Task Force is responsible for
driving the sustainability agenda of the company by integrating
sustainability principles into strategies and procedures. Its
objectives are delivering long-term goals in alignment with the
executive committee and department directors. In 2021, the
group consisted of nine active members from various disciplines
and three supporters from the executive committee.

In 2021, Club Leaf launched its first product, a consumer platform
that allows individuals to measure, understand and take action
to reduce their carbon footprint. The platform also allows users to
collect Leaf points to offset their carbon footprint through highquality, certified carbon offset projects. The highest voluntary
standards verify Club Leaf’s carbon credits and environmental
projects, namely Gold Standard; Verified Carbon Standard;
Climate, Community & Biodiversity Standard, and Sustainable
Development Verified Impact Standard. All carbon offset
projects align with the International Carbon Reduction & Offset
Alliance (ICROA) code of best practice, which mandates that
project credits must be real, measurable, permanent, additional,
independently verified, and unique. This venture is significant
because it allows individuals access to high-quality carbon
offsets typically unavailable at an individual level.

At AIR MILES Reward Program, members of The Sustainables—
an employee resource group formed in 2019—share educational
resources, host events and provide feedback on our sustainability
initiatives. AIR MILES Reward Program also works closely with The
Sustainables to support initiatives such as planting 10,000 trees
with a tree planting partner on behalf of our employees for Earth
Day 2021.
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• AIR MILES Reward Program was voted
Canada’s Greenest Employer 12 years in a
row by Canada’s Top 100 Employers.
• BrandLoyalty is setting ambitious goals to
reduce its relative value chain emissions by
50% by 2030.

10,000

trees planted on behalf of our
employees for Earth Day 2021

Green Office Practices
AIR MILES Reward Program is committed to creating modern
spaces that have as little impact on the environment as
possible. By aligning our workplace with industry best practice
and certifications, AIR MILES Reward Program has embedded
sustainability into our operations. Headquartered in a LEED
Gold-certified building and an office space built to LEED
Platinum certification, AIR MILES Reward Program is proud to be
a leader in green office practices. As part of its commitment to
reduce the carbon footprint of its Canadian operations, all AIR
MILES Reward Program offices are powered by 100% renewable
energy which has contributed to a total of 10,468 tonnes of
avoided emissions since 2010.

With the introduction of a Smart Working
Policy, there was a 40% reduction in
commuting by BrandLoyalty employees.
AIR MILES Reward Program has reduced its
office space by 46% since 2018.

Sustainability Data Tables
Metric

Unit of Measurement

Loyalty Ventures

AIR MILES
Reward Program

BrandLoyalty

SASB Code

Environmental Footprint
Greenhouse Gas Emissions*
Total (location-based)

mt CO2e

331.4

795.5

Scope 1 (location-based)

mt CO2e

244.6

113.7

Scope 2 (location-based)

mt CO2e

86.8

681.8

Emissions avoided by purchasing green energy

mt CO2e

737.5

GJ

16,954

10,342

6,612

Percentage renewable

Percentage

61

CG-EC-130a.1

Percentage grid electricity

Percentage

63

CG-EC-130a.1

LEED certified office space (North America)

Percentage

85

Energy
Total energy use

CG-EC-130a.1

Packaging
Discussion of strategies to reduce the environmental impact of
product delivery

Discussion

See page 17

Community Outreach
Total corporate dollars donated to charities
Total AIR MILES Reward Miles donated in 2021

US$

500,000**

Number

4,475,500

* Loyalty Ventures greenhouse gas emissions (GHG) inventory includes Scope 1 and Scope 2 emissions from our leased office space and leased vehicles across our global operations.
Where actual data was not available, average data method or spend data was used to estimate utility and fuel use and associated GHG emissions.
** Rounded down
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Sustainability Data Tables

Metric

AIR MILES
Reward Program

BrandLoyalty

SASB Code

56

57

55

SV-AD-330a.1
CG-EC-330a.3

50

52

32

SV-AD-330a.1
CG-EC-330a.3

N/A*

SV-AD-330a.1
CG-EC-330a.3

N/A*

SV-AD-330a.1
CG-EC-330a.3

Unit of Measurement

Loyalty Ventures

Percentage

89

Percentage female
(overall)
Percentage female
(management)

Social Responsibility
Diversity, Equity and Inclusion
Employees who believe Loyalty Ventures is an inclusive
employer
Gender representation

Percentage racialized
(overall)

50**

Percentage racialized
(management)
Total number of Employee Resource Groups

40**

Number

4

Percentage

36

Number

995

US$

48,105

Total revenues

US$ in thousands

735,307

Adjusted EBITDA

US$ in thousands

165,991

Net income

US$ in thousands

1,724

Social Impact
Employees who participated in volunteer activities
Total hours spent giving back to communities through
‘Miles in Action’
Value of goods and services
Financial/Governance
Financial Performance***

* BrandLoyalty is not permitted to request racial or ethnic information from employees.
** This is self-reported data that was collected in a voluntary survey conducted January 2021.
*** Loyalty Ventures’ combined financial statements for the periods prior to its spinoff date of November 5, 2021 have been derived from its former parent company’s historical accounting records and are presented on a carve-out basis, while
the consolidated and combined financial statements for the period from November 6, 2021 through December 31, 2021 were based on reported results as a standalone company and prepared on a consolidated basis.
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Sustainability Data Tables

Metric

Unit of Measurement

Loyalty Ventures

AIR MILES
Reward Program

BrandLoyalty

SASB Code

Ethics and Governance
Description of approach to identifying and addressing data
security risks
Number of data breaches detected
Employees who believe they have an opportunity to develop
Turnover rate

Confirmed incidents of corruption and actions taken
Political contributions
Number of hours of training per employee
Number of employees by region

See page 10

CG-EC-230a.1

Number

0

CG-EC-230a.2

Percentage

78

Percentage voluntary

17

Percentage involuntary

5.4

Number

0

US$

0

Number

GC-EC-330a.2

14.4

Number of employees
in Americas

805

SC-AD-000.D

Number of employees
in Asia Pacific

102

SC-AD-000.D

Number of employees
in EMEA

413

SC-AD-000.D

Clients and Consumers
AIR MILES Reward Miles issued

Number in millions

4,670.2

AIR MILES Reward Miles redeemed

Number in millions

3,507.3
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19.75

Contact Us
8235 Douglas Avenue, Suite 1200,
Dallas, TX, 75225
Phone +1 972 338 4505
Email lynn.morgen@advisiry.com
www.loyaltyventures.com

